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small piece of paper with some explanations of the flowers came with it. This is one of the ways to let people know 

about nature in Hawaiʻi and a heritage of Hawaiʻi.

The author talked to two men at the shop, Makawalu, shown in Figure 15. They responded that we make these 

potteries made from Hawaiian mud. The author asked the reason for using the mud; they said that we make the 

potteries from the mud because we could feel some sort of Hawaiian spirit here. The man on the right is Jonathan 

Ah Sing, a Kamehameha School senior. He “discovered a passion for clay, and founded Makawalu Ceramics to 

take his ideas further (Tanigawa, 2017)”. He mentioned a deep sense of emotion in his interview (some translations 

for Hawaiian words and emphasizes are added by the author):

Itʼs been a growing passion intertwining culture, clay and just mana-ful 4) creations. Thatʼs what weʼre about. 

Proliferating Native Hawaiian art, sharing it with others, and just watching it evolve for the future generations. 

Thatʼs what weʼre all about. ... Our kūpuna 5) tell us stories, right? We grew up hearing their stories, their 

moʻolelo 6). But when we become kūpuna, what are the stories our keiki 7) going to give on? So itʼs our 

responsibility. A living breathing, evolving culture will constantly be creating new moʻolelo, new stories to tell 

(Tanigawa, 2017).

He pointed out that Hawaiian people have a responsibility to educate keiki, the next generations, through an 

old moʻolelo and a new moʻolelo, and traditional Hawaiian cultural creations. They keep challenging to create a 

new story while they inherit and transmit stories from their kūpuna. He is not only trying to preserve art pieces of 

Native Hawaiians, but also to look for children to be interested in what Native Hawaiians have done and what 

people are doing now.

[Figure 13: Cultural merchandises at SALT]

[Figure 14: NOA NOA, a traditional Hawaiian shop, at SALT]
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7. Discussion

Under the historical influence of the United States, Hawaiian language, culture, and even thought processes have 

all changed. The way Native Hawaiian people live, think, and act was inevitably changed by the huge influence 

from the United States. American assumptions, beliefs and established patterns of behavior deeply penetrate 

traditional society. English as one of the official languages is not only one of the biggest changes in Hawaiʻi, but 

we also should not neglect cultural impacts on Hawaiʻi

Because Hawaiʻi became the 50th state of the United States, we cannot deny the truth that there are a certain 

number of American cultures there. People believe in different religion, Christianity; people eat at McDonaldʼs, 

Burger King, Subway, Starbucks, and more fast food restaurants; people use an iPhone and MacBook as a 

communication tool; people go to Walmart, Longs Drugs, Target, Whole Foods Market, and more supermarkets; 

people enjoy shopping at Macyʼs, Nordstrom, Bloomingdaleʼs, Saks Fifth Avenue, and more department stores. All 

of them came from the mainland, the United States, and they are everywhere in Hawaiʻi. Although they are for the 

tourism industry in some ways, people in Hawaiʻi consume cultures of the mainland. Figure 16 exemplifies that 

companies form the United States are merged into Hawaiian society by adapting and blending a portion of 

Hawaiian culture and language. Target supermarket is on the left side, and Auntie Anneʼs Pretzel is on the right 

side. Target puts a linguistic sign “ALOHA” with some motifs of Hawaiian flowers in front of the store. Similarly, 

Auntie Anneʼs displays the poster with “ALOHA” and surfboard on the left along with their signature pretzel.

Even in the historic town, Haleʻiwa, we have McDonaldʼs (on the left) and Starbucks (on the right) (Figure 17). 

McDonaldʼs in Haleʻiwa is different from what we usually imagine. The exterior of the store seems to be moderated 

and adapted to the atmosphere of the town. Although we do not have images, they have Hawaiian local menus: a 

Portuguese sausage, eggs, and rice platter; a SPAM, eggs and rice platter; and a local deluxe breakfast platter that 

includes Portuguese sausage and SPAM with eggs and rice (KHON, 2017). The author took these pictures last 

March, and Starbucks are newly opened. Some people were sitting outside and enjoyed coffee there.

[Figure 15: The shoppers of Makawalu, a handmade pottery shop, at SALT]
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People may feel a sense of affinity when they have some familiarity or closeness; so do Hawaiian people. 

Hawaiian people might feel comfortable when they have some sort of ʻHawaiian smells .̓ American companies try 

to and make Hawaiians to be accustomed to their culture; it is better than nothing. In this way, American capital 

companies have successfully penetrated into Hawaiian society, and Hawaiian people may have lost their tradition 

and heritage.

However, people are eager to preserve traditional Hawaiian language and culture in various ways with the 

Hawaiian Renaissance movement. One of the examples of the movement is seen at the Kakaʻako district. People 

are trying to show their aspiration for keeping the traditional heritage of Hawaiʻi, and many people are involved 

with. From a consideration of counter-hegemony, we regard the movement at Kakaʻako as a ʻcounteractivityʼ for 

American domination. As Carroll (2007) said, “For counter-hegemonic groups, the social relations that might 

sustain an alternative way of life are immanent, emergent, or need to be invented” (p. 54). The case study 

demonstrated that people in this area gather and try “to challenge dominant assumptions, beliefs, and established 

patterns of behavior” (Cox & Schilthuis, 2012, p. 1).

Counter-hegemony demands “some notion of a leading and directing role which seeks to transform not just 

anything, but the most important social structures and relations. Hence the transformational model of social 

activity must be linked to some kind of [counter-]hegemonic project. It requires a strategic element that gives it 

purpose and direction” (Joseph, 2002, 214). We consider that the whole projects at Kakaʻako are one of the counter-

hegemonic projects in Hawaiʻi, and people involved with are a counter-hegemonic group. They are standing 

critically against hegemonic power of America, and they are trying to dismantle it. They are longing to re-establish 

their pride as Hawaiians, while the United States is linguistically (English as an official language) and culturally 

[Figure 16: American companies at Ala Moana Center]

[Figure 17: Fast food restaurants at Hale‘iwa, the historic town]
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(American ways of living) dominant in Hawaiian society.

One of the most prominent things is that people are using a variety of social networking services as an 

information tool or a communication device: facebook, Instagram, Twitter, and so on. All of the shops above have 

at least one of them; thanks to advanced technology, people are now able to access various sources if they are 

interested in the movement. The information revolution gives us an opportunity of costless communication 

regardless of a distance. It also provides the production of alternative media that has become a key role of counter-

hegemony (Hackett and Carroll, 2006). Utilizing media devices is “the overwhelming importance to counter-

hegemony of reclaiming or creating the means and forms of communication necessary for subaltern groups to find 

their voices and to organize both locally and globally” (Carroll, 2006, p. 27). We think that cutting-edge technology 

is one of the biggest factors for people to get together so easily and make the movement wider and wider both 

locally and globally.

8. Concluding Remarks and Future Research

Under the historical influence of the United States, Hawaiian language, culture, and even thought processes have 

all changed. American assumptions, beliefs and established patterns of behavior deeply penetrate traditional 

society. Hawaiʻi has experienced or is experiencing not only linguistic changes, but also cultural changes: English 

became one of the official languages, and there are a number of companies from the United States. However, there 

is hope to save traditional Hawaiian language and culture, because of the Hawaiian Renaissance as seen at 

Kakaʻako. People gather for some projects: “Our Kakaʻako”, “SALT at Our Kakaʻako”, “POW! WOW! Hawaii”, and 

“Honolulu Night Market”.

From observations at the Kakaʻako district, the author demonstrates how people there are trying to preserve 

the cultural heritage of Hawaiʻi. They are not only trying to keep their heritages, but they are also challenging to 

educate future generations through various activities. From the viewpoint of counter-hegemony, the cultural 

revival movement at Kakaʻako can be seen as one of the most significant endeavors to achieve the goal of resurgence, 

regaining, and revitalizing traditional Hawaiian language and culture.

For future research, we would acquire a holistic understanding of linguistic revitalization and cultural 

revitalization in Hawaiʻi and discuss the research theme. Even though the linguistic perspective is not covered in 

this study, the author will focus on the linguistic perspective and the cultural perspective. For the former, the 

author continues a qualitative interview research with students who take Hawaiian language lectures at University 

of Hawaiʻi at Mānoa; for the latter, the author continues an observation research in town and might have a 

qualitative interview research with people who actually are participating the current revitalization movement.
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Appendix
Table 1. The historical process of the number of Hawaiian and English schools and students (Data is from Reinecke, 1969)
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Notes
1）	 See Krauss (1974) as a reference.

2）	 About ‘ohe hano ihu, see Kanahele (1979), Moyle (1990), Nishikawa (2016), and Roberts (1926).

3）	 The right side of Figure 12 is the shop called Beachwalk Gallery Hawaii. As the name of the shop indicates, they mainly sell shells’ 

accessories. See http://www.beachwalkgallery.com/ as a reference.

4）	 “mana” means “Supernatural or divine power, mana, miraculous power” (Pukui and Elbert, 1986, p. 235).

5）	 “kūpuna” is “Plural of kupuna” and kupuna means “Grandparent, ancestor, relative or close friend of the grandparent’s generation, 

grandaunt, granduncle”, Ibid., p. 186.

6）	 “mo‘olelo” means “Story, tale, myth, history, tradition, literature, legend, journal, log, yarn, fable, essay, chronicle, record, article”, 

Ibid., p. 254.

7）	 “keiki” means “child, offspring, descendant, progeny, boy, youngster, son, lad, nephew, son of a dear friend”, Ibid., p. 142.
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