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Co-Creation by Craftmanship:
Case Study of aeru Inc.

Seiji ENDO

Abstract

The purpose of this study is to explore the current Co-Creation system regarding
Craftmanship. By using a qualitative research method (i.e., case study), this study
uncovers a part of Co-Creation activates between a company and a Craftsman in terms of
customization, partnership, and transparency. Finally, the future research directions are
proposed.
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“The longer you can look back, the farther you can look forward.”

Winston L. S. Churchill
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