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Post-Pandemic Production Systems
~ A Case Study of Betty Smith Inc. ~

Seiji ENDO

Abstract

The apparel industry, without exception, has not been immune to the impacts of the
pandemic, and the direction of a new post-pandemic production system is still left
uncertain. In the midst of the pandemic’s restrictive circumstances, Betty Smith Inc. is
establishing a new production system. In this essay, the case of Betty Smith Inc. will be
used to determine the future of the clothing industry.
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