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Research on information presentation style
to support consumer decision-making

Masahiro MORII

Abstract

The purpose of this paper is to discuss the effect of information presentation style from
the standpoint of supporting consumers’ decision-making. In recent years, there has been
a proliferation of products and services, leading consumers to navigate through a vast
array of alternatives in order to meet their needs. Previous studies concerning the use of
bar-charts, using colored or highlighted tables, the effect of matrix arrangement, the
effect of visual boundaries, and the use of grid or list view, were reviewed. Future

challenges and prospects are discussed.
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of an adult’s reference intake
Typical values (as sold) per 100g: 697kJ/ 167kcal

Figure 3. 4 ¥1) ZIZB1F 5 traffic light labels ® %1 (https://www.food.gov.uk/safety-hygiene/
check-the-label)
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