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Abstract
It is important for sales staff to promote the customer purchasing process such as proposing a product that meets the customer
needs because of a wide variety of products in a market and diversification of consumer needs. The purpose of this study is to
systematize sales staff’s abilities to promote and support the customer purchasing process effectively. Thus, 28 actions to be
taken by sales staff were specified, and 53 abilities were extracted based on these actions. In order to confirm its effectiveness,
ability evaluation of 18 sales staff was conducted, and the evaluation result was discussed in this study.
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Table 3 Abilities related with effect factors
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Fig.3 Evaluation result (Part 2)
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