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Abstract

The purpose of this study is to research the YouTube channels of prefectures and grasp the trends of exercise

promotion videos. Under the influence of the COVID-19 pandemic, there is a secondary damage caused by lack of

exercise. In this situation, local governments are working to eliminate the lack of exercise. Among them, I focused
on exercise promotion videos on YouTube channels in prefectures. Eleven prefectures have uploaded exercise

promotion videos, accounting for 23.4% of the total. There was no significant difference between the presence

or absence of playlists and video views. In addition, there was no significant difference between the presence
or absence of publication on the homepage and video views. In the future, I would like to research the recognition

of exercise promotion videos and consider the exercise style required by local resident in COVID-19 pandemic
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