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“MONOGATARI” Contours in Advertising Studies

-- Examining Research on the Narrative Notions--

KATAYAMA Atsushi

Abstract
The starting point of this paper is an interest in today’s role of the narrative concept
in advertising communication. In practice and research, there is a lot of talk about
the "importance of stories," but it is often treated as a given, and there is not enough
exploration of the underlying mechanisms that make it so. On the other hand,
considering this issue requires various perspectives, such as narratology in literary
theory, discussions in advertising research, and knowledge from communication
theory. This paper is a research note written to organize the awareness of the

problem and to describe it as a first step.
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1997, Chang 2009a. Kim et al 2017 %) 18, ;77 4 7 INEMEOEAEDO O LD E b
ST 5, DA T, WS OIRENRICB T 2WEEE~DF KT DN T, FICERSH
BERPRTNE 1777 4 7IRE] LWIOIMERTHERE T TOTHERLY,

ZORADBIZEDRNEB T 2 &, ZA4OWMERHE LTHIToNDEAH, TUL&
VIX, ~—7T 4 T DIfFEH /N—/3F « A X —(Barbara Stern) T 5, Stern (1991) i,
JREICBIT DA v =V OFED FITLDEWE [FF T ¢ 78S (Narrative “Point of View”) |
EVIBURTHAMBNTWD, Famld, FTKREOREET RRXZA T T - = VBB
1989 4D TR MR | 2T, BBV FrINEE, PURE =4, T LTURETDO I~
DX v T 7 X =L, ThEFh% FP (first-person). TP (third-person). DC (dramatic
character) &4 ffiJ72, BfAL LT FPIZFIRY, TP X7 U4, £ZLTDCIET LETOR
MBZ N2 Liph, FPIZREOMER, TP 3 FHEOH R, DC (ZIAEOFLE & AHE 2 H % D
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FROOEDENZ DA 9,
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NDHEHFRE LT, BRGAY, BRI, KR, 2 L CWREEREZIRTL, TR ORI D
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